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Uniting four divisions – Flexible Packaging, 
Envelopes and Stationery, Direct Marketing,  
and Digital Services – the Wipf Group serves  
its customers with an extensive portfolio of 
deliverables. Quality and innovation guarantee 
success: for the customer and for us. The Wipf 
Group is fit for the future and committed to  
the motto “Innovation starts here”.
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Our growth is based 
on traditional Swiss 
values: dependability, 
honesty, quality, and 
ongoing innovation.
The Wipf Group is active in 
Innovative Packaging Solutions, 
Envelopes & Stationery, Direct 
Marketing, and Digital Services.

 Wipf Group



As in the six prior years, the most recent financial year 
was characterised by growth for the Wipf Group, but it 
also presented many challenges. During the year, we 
succeeded in overcoming several obstacles, at the 
same time strengthening our position to make further 
progress in the future. In the report year, growth amoun-
ted to 1.8% and consolidated sales closed at CHF 179 
million.

The economic scenario
Currently, the Swiss economy is seeing normal produc-
tion capacity utilisation. The slowdown in growth, al-
ready observed last year, gained momentum in the course 
of the summer. The economic trend relies both on do-
mestic business and the export markets. Business de-
velopments were largely positive in Europe and Asia 
while sales in Germany were affected by volatility. In our 
industry, the situation with occasional delivery bottle-
necks and in some instances long turnaround times has 
been defused. 

We continue to struggle with manpower shortages, and 
the recruitment of skilled personnel remains difficult. On 
the one hand, this reflects the situation in the market but 
it is also related to more demanding job descriptions. 
Finding suitable employees remains one of our main 
concerns. 

Profit margins are still tight and overall capacity below 
the values considered to be the norm. Real trade reve-
nues were slightly higher than in the second half of the 
year. This applies to both wholesale and retail results.

Review of financial 2018/2019
Due to higher raw material prices and heavy pressure on 
margins, the profit generated by the Wipf Group could 
not keep up with sales growth. EBITDA and net income 
of the Wipf  Group closed slightly lower than a year ago. 
The operating result was burdened by acquisitions 
and earlier investments abroad. Goodwill writeoffs on 
new acquisitions encumbered the result. Investments 
in fixed assets remained high at CHF 10.6 million (PY 
CHF 9.3 million) and were wholly financed internally by 
cash flow from operating activities. Due to various 
acquisitions in the spring of 2019, net financial assets 

declined in the report year. The equity ratio was 54.0%. 
Acquisitions involved Festag AG in Brugg, a new Elco AG 
subsidiary, as well as Michel Werkzeugbau AG in Gu-
tenswil, a new Wipf AG subsidiary. Both acquisitions 
were externally financed. Furthermore, at the end of the 
last calendar year, a special dividend was paid out to 
acquire a property adjacent to Elco AG in Brugg. It is the 
site of group companies Festag AG, Tabletop AG, and 
– since May 2019 – Christinger AG which relocated from 
Schlieren to Brugg. The head count increased slightly to 
606 employees (PY 601).

Outlook for financial 2019/2020
While postal mail volumes continue to decline, the online 
businesses, Flyerline Schweiz AG as well as Stickerella 
AG, are trending firmly.

In the Digital Services segment, we anticipate a better 
cost structure for Christinger AG at the new location in 
Brugg. The foreign investment RC-Film Co. Ltd. (joint 
venture 50/50%) in Thailand was able to double sales for 
the second year in a row. In the coming financial year, we 
expect a positive contribution to the result. The report 
year acquisitions by Elco AG and Wipf AG will already be 
generating a positive result contribution in financial 
2019/2020.

A glimpse of the future
For the coming half year, we expect further, albeit more 
moderate, growth. This applies to both commercial and 
industrial activities. We continue to rate our business 
outlook as stable. Overall, we anticipate slightly lower 
sales in the coming months. In comparison with the prior 
year, however, our expectations are somewhat reduced. 
We see opportunities in accessing new markets and sa-
les channels as well as in the launch of new products 
and innovations.

Capacity utilisation, still good but volatile, and the persis-
tent low-interest scenario still have a favourable impact 
on investment projects. In both the services and indus-
trial sectors, we intend to slightly increase investment 
spending in the coming months. The outlooks of our 
customers’ industries are quite mixed, a circumstance 
that we factor into our investments. We plan to further 

The Wipf Group continues to grow 
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Report of the Board of Directors

Board of Directors (from left): Markus Diggelmann, Christian Wipf, Chairman, Dr. Rudolf Wehrli, Philipp Sutter



boost our productivity by investing in new machines. Higher, 
but merely marginally higher, procurement prices are 
expected only for petroleum-based raw materials.

Environment and risks
Growing political and economic challenges require that 
we implement our strategy in a focussed manner. Risks 
have escalated internationally, especially as regards the 
consequences of trade barriers. The trade dispute 

between the USA and China as well as the looming 
Brexit impasse are key issues in this respect. We also 
see risks in the eurozone that involve higher sovereign 
debt in some euro countries.

Domestically, the shortage of skilled personnel is still our 
biggest challenge. The ratification of the framework agree-
ment between Switzerland and the EU remains 
uncertain. In exports, a renewed appreciation of the 

By region 2018/2019 2017/2018

CHF m CHF m

Net sales 178.7 175.6

Switzerland 105.9 108.5

EU/EEA 55.1 56.2

Other countries 17.7 10.9

By division 2018/2019 2017/2018

CHF m CHF m

Net sales 178.7 175.6

Flexible Packaging 82.7 81.5

Envelopes & Stationery 60.8 57.7

Direct Marketing 13.7 16.2

Digital Services 21.5 20.2

Turnover by division

(100% = CHF 178.7 m)

 Flexible Packaging 46% (PY 46%)

  Envelopes & Stationery 34% (PY 33%)

  Direct Marketing 8% (PY 9%)

 Digital Services 12% (PY 12%)

Turnover by region

(100% = CHF 178.7 m)

 Switzerland 59% (PY 62%)

  EU/EEA 31% (PY 32%)

 Other countries 10% (PY 6%)
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Report of the Board of Directors

Group Management (from left): Hans-Jörg Aerni, Head of Envelopes & Stationery, Direct Marketing, Digital Services Division (ESD),  

Sabine Aschwanden, Head of Finance (FP), Christian Wipf, CEO, Bernhard Feusi, Head of Finance (ESD), Hans-Rudolf Schafflützel,  

Head of Flexible Packaging Division (FP)

franc remains a persistent risk even though the current 
exchange rate situation is manageable thanks to the in-
terventions of the Swiss National Bank.

Digitisation is also a hot topic in our industries. While 
most projects in this domain are already bearing fruit, 
isolated cases suggest that higher costs and financial 
expenditures may well be incurred in the future. We 
should not forget that in the digital era, more than ever, 
customers are opting for products and services whose 
consumption and use are perceived as an experience. 
We must systematically move in this direction, always 
aware of the fact that efficiency remains a decisive factor 
but must be viewed as the result and from the perspec-
tive of customer alignment.

A word of thanks
I wish to thank all of our customers for their ongoing loyal-
ty and for relying on our products and services to fulfil the 
most ambitious expectations. Our business partners de-
serve a big thank you for their goodwill and commitment. I 
am very proud of the dedication of our staff members and 
for the tireless work that they invest in our company and in 
the success of our customers.
   

Brugg, 30 August 2019

Christian H. Wipf
Chairman





Dad, that’s exactly 
what I was looking 
for!
What’s inside is 
super tasty.
And the packaging is 
totally cool too.
For the food, pet food, 
medication and non food 
segments: 
Wipf Innovative Packaging 
Solutions produces laminates 
and pouches that comply with 
the most ambitious 
expectations.

Wipf AG, Volketswil

 Wipf AG, Flexible Packaging



Oliver Fankhauser, Hans-Rudolf Schafflützel

Flexible Packaging 2018/2019 2017/2018

CHF m CHF m

Net sales 82.7 81.5

Food 42.8 48.0

Pet Food 13.6 14.9

Non Food, Pharma, Medical 26.3 18.6

In the flexible packaging market, short-term growth 
targets are achieved mostly with aggressive predatory 
moves in the competitive environment. Even larger po-
sitions can shift within a matter of months, with the 
result that gaps occur or goals are attained. In the past 
years, Wipf AG learned that even major positions can 
dwindle or disappear altogether. For us, the biggest 
opportunities lie in the creation and development of 
genuine innovations for high-barrier film and pouch 

applications that mean progress for our customers. As 
an independent enterprise, we are convinced that with 
this attitude, we can stay the course in a highly com-
petitive environment. 

Sales development
In the year under review, Wipf AG had to absorb a slight 
decline of 2% in sales.
At the division level, we posted slight growth.

A consistent year replete with opportunities and changes

Turnover Flexible Packaging

(100% = CHF 82.7 m)

 Food 52% (PY 59%)

  Pet Food 16% (PY 18%)

 Non Food, Pharma, Medical 32% (PY 23%)
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New highspeed pouch machine

Last year, the share of pure food packaging decreased 
again and now accounts for 55%. We achieved growth 
in the non-food segment and therefore decided to seek 
certification pursuant to IATF 16949 (quality manage-
ment standard system of the automobile industry). The 
project is ongoing and we expect to receive the first cer-
tificate of its kind in the flexible packaging industry by 
late October 2019.

This certification imposes considerably higher require-
ments on us than the pure ISO system. It proves our 
determination to master and document the processes.

Nonetheless, we will continue to aim for and develop indi-
vidual solutions with our customers in the food sector. 

Earnings trend
Thanks to profitable projects, we were able to hold 
income at the prior-year level. Earnings stability is impor-
tant to us for funding consistently high investments and 
preserving our ability to remain successful.

Wipf Doypak in Istanbul
Political messages dominate the public’s perception of 
Turkey. The focus is rarely on economic news. Turkey is 
one of the globally most competitive markets for the 
packaging industry. For that reason as well, we are proud 
of our success in producing and distributing retortable 
pouches for customers in Turkey. The replacement of 
rigid packaging such as glass or metal continues to 
maintain a swift pace. 



Michel Werkzeugbau AG: Reflector raw and coated for proximity sensor

RC-Film Thailand (Joint Venture 50/50%)
The production of cast polypropylene films in Thailand 
was launched 4 years ago. Since then, we have been 
able to develop and produce a balanced line of lamination 
films for sterile applications. Our product line includes 
specialities such as low-sealing films for PP-based mono-
packaging.

In the past financial year, we succeeded for the second 
time in a row in doubling sales within a report year. Apart 
from local converters, we won corporate customers 
mainly in China and India. Due to the economic tensions 
between the USA and China, we want to offer Chinese 

companies solutions for the American market that do 
not entail punitive tariffs.

Michel Werkzeugbau AG
Michel Werkzeugbau AG has long been a loyal and 
esteemed supplier of injection-moulded parts used by 
Wipf AG in the production of the well-known WICOVALVE® 
elements. We were able to acquire the company within 
a successorship arrangement. It was a fortunate coin-
cidence because it safeguards the crucial high quality 
level of the parts and also allows us to broaden our 
technology base. We plan to perceptibly expand capa-
cities which will allow us to uphold the high service 
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quality expected by existing customers (apart from 
Wipf AG); at the same time, it will enable us to assure 
growth in the valve segment. 

We are delighted to have secured the assistance of the 
former owner for a longer transition period.

Future outlook
The new Waste Frame Directive of the EU (WFD) is 
already having an impact on the packaging market. Initial 
monomaterial solutions (based on polypropylene, for 
instance) have established themselves; we are con-
fronted with a market that is keenly interested in the 

development of further packaging solutions. Particularly 
at our Wipf Day dedicated to the keynote topic “Sustain-
ability as an innovation driver”, we noted genuine inte-
rest in this issue. But we have also seen that the nega-
tive effects of plastics are being discussed and 
presented emotionally and with little differentiation. 
Here, among others with our blog, we are attempting to 
counter prejudice with facts to promote objective ana-
lyses and discussions of the topic.

Hans-Rudolf Schafflützel
Head of Flexible Packaging Division





Sometimes, I can be 
creative with push-
button ease. Then I 
need peace and 
quiet and my college 
pad.
Pads, Ordo folders, envelopes 
– the ELCO lineup offers a 
broad range of products for the 
modern office. 
They make writing fun again.

Elco AG, Brugg

 Elco AG, Envelopes & Stationery



John Zöllin, Hans-Jörg Aerni

Envelopes & Stationery 2018/2019 2017/2018

CHF m CHF m

Net sales 60.8 57.5

Key accounts 21.7 23.3

Retail 24.2 18.6

Graphic arts industry 10.3 10.8

Export 4.6 4.8

Sales reflect volume decline
The year under review at Elco AG was characterised 
by a noticeable volume decline in envelopes. In the 
calendar year of 2018, Swiss Post reported a volume 
reduction of 5.2% in postal consignments. This is a 
tangibly large decline in comparison with prior years 
and also had an impact on our company. It affected all 
parts of the company but the slump in orders from a 
few large direct business customers was felt most. 
The graphic arts industry is suffering from heavy pres-
sure on prices and smaller runs. Changes are most 
noticeable in the retail segment. The demand for office 
supplies is shrinking. Large retailers in particular are 

reducing their floor space for such items to make more 
room for food products. But this creates opportunities 
for the ELCO brand because sales volumes with gene-
ric brands are dwindling, which can be ideally covered 
with the ELCO portfolio. 
At the division level we managed to grow.

Stronger online competence
Our online competence and presence is continually grow-
ing. During the past years, an online team has been 
assembled to leverage the expertise needed to profes-
sionally implement both our own online activities and those 
of our customers.

The ELCO range is broadening

Turnover Envelopes & Stationery

(100% = CHF 60.8 m)

 Key accounts 36% (PY 41%)

  Retail 40% (PY 32%)

  Grafic arts industry 17% (PY 19%)

 Export 7% (PY 8%)
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clicks. Stickerella.ch is a further online channel that we 
operate in the B2C segment. Stickerella produces per-
sonalised name stickers and iron-on labels. The name 
stickers are ideal for labelling clothing, shoes, sports 
gear, and favourite objects. Perfect for pre-school, kin-
dergarten, school, and holiday camp.

Internationally well positioned
Even a shrinking market for envelopes offers opportuni-
ties for a premium provider such as Elco. Especially in 
the office supplies and retail sales channels, our custo-
mers can boost revenues in the face of sinking volumes 
by focussing on high-priced products. More and more of 
our major customers have realised this and are therefore 
adding ELCO to their ranges. In Germany in particular, 
we meanwhile serve practically all major customers in 
the office supplies segment. We have also seen growing 
success in wholesale markets that handle business cus-
tomers exclusively. Our differentiation strategy for ELCO 
and its defined positioning are producing results.  In this 
segment, we are well positioned and successfully on 
track.

ELCO Color envelopes

The arguably largest project – the relaunch of the ELCO 
brand site myelco.ch with an integrated shop – went live in 
May. At the same time, the brand identity was modernised 
and new products were added to the ranges. We will con-
tinuously expand this domain and further evolve myelco.ch 
as a platform. The spectrum of products is being enlarged 
on an ongoing basis as new offers are added to the lineup. 
The stempelblitz.ch website has firmly established itself 
and is now a part of myelco.ch.

Meanwhile, customer-specific online integration projects 
have evolved as well. They involve closed shops (web 
portals for closed user groups) for standardised pro-
ducts with customer friendly order functions that are 
being implemented by our online team in an individual 
and highly efficient manner.  More and more, team is 
called upon to leverage its know-how for integrations 
such as cross docking, VMI, and platform connectivity.

The business with personalised cards was restarted. 
The elcocards.ch website allows consumers to conveni-
ently create personalised party or wedding invitations, 
birth announcements and much more just with a few 



Festag AG: Everything for the set table

myelco.ch with many new initiatives
The coming business year brings with it many new of-
fers that we prepared during the year under review. The 
ELCO brand universe is being expanded with further 
innovative products and will evolve to become an at-
tractive product platform. Online sales are gaining im-
portance because purchasing behaviours have chan-
ged significantly. Consumers are not impressed by 
opening hours. We will systematically complement the 
online channel with personalisable products and further 
broaden our scope of deliverables. Additionally, we are 
launching a palette of briefcases, bags and business 
folders under the «ELCO move» label. The business 
world is undergoing change. More and more compa-
nies are introducing home office models and jobs 

without pre-assigned workstations for employees. We 
will launch products for these new situations and thus 
continuously refine the ELCO brand.

Strong tableware ranges
Festag AG joined the Wipf Group as a subsidiary of Elco 
AG on 1 January 2019. In Switzerland, it is one of the 
leading companies in the domain of single-use table-
ware and napkins, offering a broad range in all segments of 
out-of-home dining. The product line is being continually 
widened with the addition of trendy items, innovations, 
and creative ideas that appeal to our customers. We 
serve major retailers, cash & carry markets, and whole-
salers directly from our central warehouse in Brugg. 
Apart from our extensive inventory, customisation is one 
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of our strengths as well. We are able to assemble custo-
mer-specific packaging sizes to address individual 
expectations. Thanks to our know-how and years of 
experience, we can effectively support our customers in 
determining sales-optimised product selections. As a 
further service, we offer theme-coordinated configura-
tions of sales-generating displays for special campaigns 
and promotions such as Easter, national day, or 
Christmas, etc.

Focussed growth strategy
Our markets demand swift, fast-paced renewal rates in 
response to changing customer needs and to assure 
seasonal diversity. We pursue the latest trends and develop 
concepts that are aligned with them. Thus, Festag AG 
operates mainly in three product markets:

- Single-use tableware for the set table and   
 out-of-home food consumption
- Meal packaging
- Napkins

In all markets, we proactively align ourselves with the 
needs of our customers by offering sustainable products 
and solutions.

Environmentally friendly production
The ban on many plastic single-use products has been 
ratified in the European Union. The intention is, starting 
in 2021, to phase out products from the European mar-
ket for which ecologically sound alternatives exist. This 
includes plastic plates and cutlery as well as plastic 
straws. Festag AG endorses this important and positive 
development for environmental sustainability. It coin-
cides with our strategy of focussing on ecologically 
friendly product lines. In all product categories, we 
have developed sustainable alternatives. This allows us 
to offer a complete product line that complies with the 
requirements of residue-free compostability pursuant 
to DIN EN 13432. 

We have identified new products and suppliers and have 
meanwhile successfully positioned them in the market-
place.

Harnessing opportunities
Festag AG was acquired effective 1 January 2019. The 
integration process within the division envelopes & sta-
tionery was successfully timed and implemented. Custo-
mers, staff members, and suppliers reacted favourably 
to the transition. The climate and waste debate associa-
ted with plastics is causing repercussions in the market. 
Therefore, we continue to see solid growth opportunities 
in ecological alignment commitments and the robust 
trend in out-of-home consumption. We will systemati-
cally refine our sustainable product line and anticipate 
further potentials in forging new alliances within the pro-
curement market. As a subsidiary of Elco AG, Festag AG 
can benefit from its parent’s strong market presence 
and existing customer relationships. We are working 
hard to acquaint current Elco customers with the Festag 
AG product lines and look forward to welcoming new 
customer segments with this initiative.

John Zöllin, COO
Division Envelopes & Stationery 





Finally, the mail  
is here. I’ve been 
waiting for the 
mailing that was 
announced to me 
online yesterday. 
They offer genuine 
added value and 
don’t get on your 
nerves.
If the mailing has to arrive and 
trigger a response, Swiss Direct 
Marketing is the perfect solution 
provider for personalised 
multichannel direct marketing 
campaigns.

Swiss Direct Marketing AG, 
Brugg

 Swiss Direct Marketing AG, Direct Marketing



Declining market volumes
In the past year, we did not quite attain the targets that 
we had envisaged. The reasons are multi-faceted. Over-
all, the market environment is extremely competitive. 
The volume of letters handled by Swiss Post in the 
addressed bulk mail segment declined yet again. This 
time by 4.6%. Significant seasonal demand fluctuations 
have become commonplace and for quite some time 
now, the extremely high volatility in the advertising mar-
ket has become more acute. To attain highly consistent 
capacity utilisation, we are systematically searching for 
repetitive orders in the project business. 

Greater integration of communication
Our customers want to personally address their target 
groups across as many channels as possible and re-
quire a high level of individualisation. They expect seam-
lessly integrated communication and consistency via 
different touchpoints. Success is only a realistic expec-
tation if the intended target group is reached with the 
right message at the right time. The relevance of the 
message remains decisive, regardless of the channel. 
Smart touchpoints interspersed along the customer 
journey make it possible to very efficiently communicate 
on the selected channel.

Bundled print and online direct marketing competence

Jonathan Picco, Thomas Ziegler

Direct Marketing 2018/2019 2017/2018

CHF m CHF m

 

Net sales 13.7 16.2

Key accounts 10.7 13.0

Converters 1.1 1.0

Agencies 1.3 1.7

Service providers 0.6 0.6

Turnover Direct Marketing

(100% = CHF 13.7 m)

 Key accounts 79% (PY 80%)

  Converters 8% (PY 6%)

  Agencies 9% (PY 10%)

 Service providers 4% (PY 4%)
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Print advertising still works
Thanks to more and more powerful digital presses with 
the appropriate infrastructure and suitable software, a 
print mailing can be quickly produced and customised 
and is in no way inferior to digital media. Print is a com-
munication medium with great strengths because it ap-
peals to the sense of touch. Print products can be felt 
and smelled. Additionally, the haptics of the paper can 
transport a sense of value that online media cannot 
match.

Investments and innovations
Our investments and our deliverables are systematically 
aligned with the requirements of the market. With the 
targeted actions of the past year, we have been able to 
perceptibly boost our market performance and produc-
tivity. Today, we can rely on modern, high-end infrastruc-
ture resources. Our already very comprehensive services 
in direct marketing as well as in the print and online seg-
ments are being continually updated, for example with a 
personalised multichannel communication solution that 
helps our customers reactivate inactive customers and, 
in e-commerce, win back so-called shopping basket 
abandoners. Further theme-specific solutions are in the 
pipeline and will be launched in the coming year.

Good momentum in Western Switzerland
Swiss Mailing House SA, a subsidiary of Swiss Direct 
Marketing AG, generated a very positive result last year in 
a highly competitive market environment and almost 
achieved the record revenues of the prior year. Thanks to 
investments in infrastructure and production facilities, the 
French-language market can be served even more effi-
ciently today. Processes are being further optimised; close 
collaboration with Swiss Direct Marketing AG allows cus-
tomers in Western Switzerland to be served even better 
now. They benefit from efficient multichannel direct mar-
keting solutions and a very modern digital printing infra-
structure.

We look forward to the future of the division with opti-
mism and are convinced that we can return to a course 
of sustainable growth. A successful outcome is assured 
given our expertise and deliverables that are systemati-
cally aligned with market requirements.

Thomas Ziegler, COO 
Division Direct Marketing

These direct mailings attract attention in the mailbox





Individuality desig-
nates the fact that a 
person or object is 
unique and differs 
from all others.
Flyerline Schweiz AG develops, 
produces, and custom-delivers 
individualised printed matter  
of all types, packaging solutions, 
POS materials, and displays. 

Flyerline Schweiz AG, Altnau

 Flyerline Schweiz AG, Digital Services



Changes in the market
In the past year, the online market for printed matter 
again approached its limits. The market potential for the 
most common standard products is nearly exhausted. 
Growth can be achieved almost only with new and inno-
vative products. Here, Flyerline continues to be well 
positioned and was able to further pursue the strategy 
of circumspect differentiation. The past business year 
was very positive. We again posted growth, vigorously 
implemented promising projects, and forged exciting 
customer relationships.

Online and offline
While competitors are focussed on online activities, we 
refined and broadened our offline strategy. The market 
wants individualised solutions – in products, customer 
relationships, and processes. We are seeing strong 
gains in the key accounts segment, which confirms our 
offline strategy and shows that we are covering custo-
mer requirements very precisely with our services. In the 
online segment, we have also further broadened our 
performance profile and market position, which ulti-
mately has an impact on the positive development of the 
basket value per order. 

Investments assure further growth
In the past business year, we invested in two new ma-
chines. For flatbed printing, we now have an additional fully 
automatic press at our disposal. This machine allows us 
to handle continuously growing printing volumes and 
open up new business opportunities looking forward. 
We also commissioned an adhesive application machine 
that supports us in addressing more complex customer 
requirements, particularly in packaging. 

Flyerline en route to the next dimension

Steffen Tomasi
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Innovative products
High-performance, latest-generation machinery gives 
us nearly unlimited possibilities in product develop-
ment. Many innovative products were delivered in the 
past months and have successfully positioned them-
selves in the marketplace. 

Vibrant Swiss quality
We confirmed and further enhanced our extremely high 
quality level in the year under review. A successfully 
completed re-audit of our ISO-9001 certification for quality 
and development is only one building block in this effort. 
We continuously invest in employee training, optimise 
our processes on an ongoing basis, and select our 
suppliers very carefully. This has allowed us to further 
minimise defect costs and convince our customers that 
we emphasise high, tested Swiss quality.

Employability assures success
Successful companies think, act, and communicate 
from the inside to the outside. The DNA of our company 
is borne by capable, motivated staff members. This is 
the only way to perform at consistently high levels, serve 
our customers to the best of our ability, and be success-
ful. Our employees are highly appreciated with sincerity 
and from the heart. We are convinced that this esteem is 
an underlying reason for their above-average loyalty.

Steffen Tomasi, CEO 
Flyerline Schweiz AG

HP Scitex 17000





You want to impress, 
leave your mark, build 
a presence and get 
exposure in a big 
way? 
Since 1965, there’s 
been a place that 
helps you achieve 
that with visual 
solutions.
Christinger is the innovative 
partner for outdoor advertising, 
POS, signage, and space 
design. Digital Signage is the 
new digital revolution for an 
unforgettable customer 
experience.

Christinger AG, Brugg

 Christinger AG, Digital Services



Headquarters moved
Effective May 2019, Christinger AG moved its headquar-
ters to Brugg from Schlieren, where it had been at home 
since 1985. It relocated to a building owned by Tabletop 
AG, next door to Elco AG. At the same time, it shortened 
its name from Christinger + Partner AG to Christinger AG  

The move to Brugg was an important step for Christin-
ger AG. Its new premises are state-of-the-art. Unlike 
Schlieren, where production was distributed across two 
buildings and three floors, the new operations hall 
accommodates all processes from digital printing to 
conversion and assembly on a single level for greater 
efficiency and streamlined handling. Additionally, rental 
costs are lower at the new location. Its proximity to Elco AG, 
to Swiss Direct Marketing AG, and to Festag AG provides 
synergy effects and the potential for cost reductions. 
The move strengthens Christinger AG and its brand, 
creating the prerequisites for further expansion.

Strengthening know-how, pursuing innovation
The staff’s know-how and expertise are important re-
sources for taking on the challenges of a volatile, con-
stantly changing advertising and display market. Enabling 
and pursuing innovation is just as significant. 

Customers responded favourably to the move to Brugg. 
It was a somewhat bigger step for the employees: after 
all, Christinger AG had been rooted in the Zürich region 
since the company was founded in 1965. Operations in 
Brugg were launched with a new management, additional 
resources, and fresh motivation. Our customers benefit 
from an improved infrastructure, our in-depth know-how, 
and efficient processes at the new site.

The name Christinger has always stood for innovation 
and new technologies. We want to continue to live up to 
this reputation. Investments in new technologies and the 
development of innovative deliverables and services re-
main key elements of our corporate values.

Digital signage
The digital era has embraced our display industry and 
changed it fundamentally. At the brand-new showroom 
in Brugg, we can present the latest products such as 
large touchscreens including software. Digital signage is 
poised to complement, not substitute, our current busi-
ness activities. The advantage of digital signage is its 
ability to interact with target groups. This provides new 
ways and means for communicating with prospective 
target customers. 

Digital signage and strong display technology in Brugg

Renato Bolt, Martin Blättler
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Christinger AG advises, conceives, and implements 
customised solutions in which digital and analogue 
advertising applications are combined. The focus is not 
on hardware and software. It is on the needs of custo-
mers and the solutions they inspire for comprehensive 
support within the scope of a general contractor concept. 

Digital offerings will be further expanded and evolved. 
Christinger AG can benefit from its network of custo-
mers and partners to improve its competitiveness.

Solid foundation for the future
Christinger AG stands at the beginning of a new chapter 
in its corporate history. The relocation to Brugg and the 
launch of the new digital signage segment are paving 
the way to a successful future. 

Now, the issue is to systematically pursue this course 
and master the challenges it involves. Our eyes are on 
the future. We want to recognise opportunities and 
benefit from them in a timely manner. Innovation is the 
engine that keeps this process running.

Long ago, Heraclitus of Ephesus realised that change is 
the only constant in life. But it is also a fact that what we 
have is not a lack of time, it’s too much time that we 
don’t utilise. Christinger AG has created a solid founda-
tion, enabling it not only to respond swiftly to upcoming 
changes but also to proactively forge and expedite them.

Renato Bolt, CEO 
Martin Blättler, COO
Christinger AG

Production Christinger AG
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Wipf Holding AG
Wildischachen 
CH-5201 Brugg
Tel. +41 56 462 82 00
Fax +41 56 462 83 27
info@wipfgruppe.ch
www.wipfgroup.com

Board of Directors
Christian Wipf, Maur ZH,
Chairman and Executive Director
Markus Diggelmann, St. Gallen SG
Philipp Sutter, Bremgarten AG
Dr. Rudolf Wehrli, Richterswil ZH

Wipf Management AG
Wildischachen
CH-5201 Brugg
Tel. +41 56 462 82 01
Fax +41 56 462 83 27
info@wipfgruppe.ch
www.wipfgroup.com

Group Management
Christian Wipf, CEO
Hans-Rudolf Schafflützel,
Head of Flexible Packaging Division (FP)
Hans-Jörg Aerni,
Head of Envelopes & Stationery, Direct 
Marketing, Digital Services Division (ESD)
Bernhard Feusi, Head of Finance (ESD)
Sabine Aschwanden, Head of Finance (FP)

Wipf AG
Industriestrasse 29
CH-8604 Volketswil
Tel. +41 44 947 22 11
Fax +41 44 947 22 89
info@wipf.ch
www.wipf.ch

Board of Directors
Christian Wipf, Maur ZH,
Chairman
Hans-Jörg Aerni, Brittnau AG
Hans-Rudolf Schafflützel, Lachen SZ
Executive Committee
Oliver Fankhauser, CEO
Sabine Aschwanden
Malte Jonsson
Othmar Wohlhauser
Finance and Controlling
Sabine Aschwanden
Roger Didden
Human Resources
Giulia Hermann
Information Technology
Patrick Dönni
Sales
Malte Jonsson
Melanie Hauser
Michel Schlaepfer
Marketing
Karin Marino
Order Management
Piero Rapagna
Plant Management
Stefan Sigrist
Sourcing
Yvonne Zuberbühler
Research & Development
Othmar Wohlhauser, CTO
Mario Spadin, CR+D
Fabian Tanner
Quality Management
Karl Mosimann

RC-Film Co., Ltd
7/451 Moo 6, Amata City Industrial 
Estate Mabyangporn, 
Pluakdaeng
TH-Rayong 21140 
Tel. +66 38 9136 98
Fax +66 38 9136 99
info@rc-film.com
www.rc-film.com

Board of Directors
Ananchat Thangkasemvathana, 
Bangkok, Thailand
Chitraporn Tangsuwan,  
Bangkok, Thailand
Christian Wipf, Maur ZH
Hans-Rudolf Schafflützel, Lachen SZ
Managing Director
Paponsun Manoonpanit, GM

Michel Werkzeugbau AG
Grossenacherstrasse 1
CH-8605 Gutenswil
Tel. +41 44 945 42 63
info@michel-ag.ch
www.michel-ag.ch

Board of Directors
Christian Wipf, Maur ZH, Chairman
Hans-Rudolf Schafflützel, Lachen SZ
Executive Committee
Timo Brugger, CEO
Reto Michel

Wipf Doypak Paketleme A.Ş.
Starlife Residence
İstanbul Cad. Ust Kume 
Sok. No: 2 D:66
Kemerburgaz-Göktürk
TR-Istanbul
Tel. +90 212 322 16 98 
Fax +90 212 322 16 40
info@wipfdoypak.com
www.wipfdoypak.com

Board of Directors
Christian Wipf, Maur ZH,
Chairman
Hans-Rudolf Schafflützel, Lachen SZ
Managing Director
Gülçin Gök
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Governance and senior management

Elco AG
Wildischachen
CH-5201 Brugg
Tel. +41 56 462 80 00
Fax +41 56 462 80 80
info@myelco.ch
www.elcoswitzerland.ch

Board of Directors
Christian Wipf, Maur ZH, Chairman
Hans-Jörg Aerni, Brittnau AG
Executive Committee
Hans-Jörg Aerni, CEO
John Zöllin, COO Elco AG 
Thomas Ziegler, COO SDM AG
Bernhard Feusi, CFO
Finance and Controlling
Bernhard Feusi
Human Resources
Daniela Ziegler
Information Technology and Logistics
Werner Ruf
Sourcing
Fabrizio Sommovigo
Research & Development
Daniel N. Zuber
Sales
Stefan Hodel (Graphic arts industry)
Dölf Sturzenegger (Direct business)
Stephan Zehnder (Export)
Stephan Zwick (Trade)
Gregor Gross (Sales office)
Dominik Nussbaumer (Sales office)
Marketing & Product Management
Barbara Buchegger
Production
Etienne Meyer

Swiss Direct Marketing AG
Wildischachen
CH-5201 Brugg
Tel. +41 56 462 85 00
Fax +41 56 462 85 58
info@mysdm.ch
www.mysdm.ch

Board of Directors
Christian Wipf, Maur ZH, Chairman
Hans-Jörg Aerni, Brittnau AG
Executive Committee
Thomas Ziegler, COO
Sales
Thomas Ziegler
Christian Riziotis (Sales office)
Marketing
Nadine Krienbühl
Production
Patrick Gassler
Information Technology
Kurt Woodtli

Christinger AG
Wildischachenstrasse 30
CH-5200 Brugg
Tel. +41 44 738 10 20
Fax +41 44 738 10 28
office@christinger.ch
www.christinger.ch

Board of Directors
Christian Wipf, Maur ZH, Chairman
Hans-Jörg Aerni, Brittnau AG
Executive Committee
Renato Bolt, CEO
Adrian Bärtschi, CFO
Martin Blättler, COO
Finance and Controlling, HR
Adrian Bärtschi
Sales
Renato Bolt
Marc Meier (Head Project Management)
Marketing
Giuliana Ambrosio
IT/Digital Signage
Daniel Zeier
Production and Information Technology
Martin Blättler

Flyerline Schweiz AG
Landstrasse 30
CH-8595 Altnau
Tel. +41 71 686 84 70
Fax +41 71 686 84 99
info@flyerline.ch
www.flyerline.ch

Board of Directors
Christian Wipf, Maur ZH, Chairman
Hans-Jörg Aerni, Brittnau AG
Steffen Tomasi, Tägerwilen TG
Executive Committee
Steffen Tomasi, CEO
Stefano Biasella, CPO
Finance and Controlling
Simone Mohn
Human Resources
Bettina Perler
Sales and Marketing
Steffen Tomasi
Prduction
Stefano Biasella

Festag AG
Wildischachenstr. 30
CH-5200 Brugg
Tel. +41 44 855 60 00
Fax +41 44 855 60 05
info@festag.ch
www.festag.ch

Board of Directors
Christian Wipf, Maur, Chairman
Hans-Jörg Aerni, Brittnau AG
John Zöllin, Zürich
Executive Committee
Stephan Zwick, CEO
Sales
Monika Sehorsch
Sourcing/Sales
Uwe Sahmer
Finance and Controlling, HR
Strasser & Vögtli Treuhand AG, Hunzenschwil

Stickerella AG
Wildischachen
CH-5201 Brugg
Tel. +41 56 462 82 82
info@stickerella.com
www.stickerella.ch

Board of Directors
Christian Wipf, Maur ZH, Chairman
Hans-Jörg Aerni, Brittnau AG
Managing Director
Fabienne von Stauffenberg

Swiss Mailing House SA
Route André-Piller 33D
CH-1762 Givisiez
Tel. +41 26 466 82 82
Fax +41 26 466 78 26
info@mysmh.ch
www.mysmh.ch

Board of Directors
Christian Wipf, Maur ZH, Chairman
Hans-Jörg Aerni, Brittnau AG
Managing Director
Jonathan Picco
Sales
Jonathan Picco
Marc Boesch
Stéphane Ramirez
Processes/PPS
Lionel Zimmermann
Production
José Ferreira


